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Our members are industry leaders.
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With 7,000* members and 100,000

business event stakeholders,
PCMA has influence globally with activities \

3

in 59 countries, and 17 chapters. :

This industry is about more than
Social and economic progress.

Professional and personal development. ~
Business growth and organizational success.

PCMA Vision.

We drive global economic and social
transformation through business events.
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Your guide to PCMA



Learn more about our audience.

Convene magazine, published by PCMA
since 1986, is the leading meetings industry
publication, providing fresh perspectives on
industry news, peer to-peer examples of
innovative approaches to planning and
executing business events, and thought
leadership. The only industry publication
that offers educational content for CMP
certification, Convene tackles larger
business and societal issues and connects
them directly to the work of events —
always seeking to underscore their

Convene
Circulation

PRINT

31,844
DIGITAL

4,156

potential to be a catalyst for economic

and social progress. TOTAL
CIRCULATION
7,000+ Members in 17 Chapters 36,000
EMAIL EDITION
22,000
72% Association 43%
15% Corporate 57 % \ °Suppler

Planner

13% Independent

PLAN AN
AVERAGE OF

HAVE 10+ YEARS ARE PROFESSIONALS

VTR OF EXPERIENCE IN AR ke AT ASSOCIATIONS
BERE THE INDUSTRY WITH 10,000+ MEMBERS

1,300,000+ POTENTIAL MEETINGS
960,000+ WITH LESS THAN 100 ATTENDEES

OF THEIR ANNUAL
CONFERENCES EXCEEDED 335,000+ WITH 50 TO 100 ATTENDEES

IN ECONOMIC VALUE 83,000+ WITH MORE THAN 500 ATTENDEES




Cover

Choose from creative display options, including French Door, Post-It Note
Sticker, Belly Band, Gatefold, Front Cover Gatefold, or Reverse Cover.

ASCENT p.32

Implicit Bias

DMOs 5 51 * RESEARCH 55
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7 REAL SOUTHERN HOT SPOT
Give Convene's audience something they will hold on to.
Customized options begin at 2-page inserts and outserts.
Option to collaborate with the PCMA editorial team for
o custom written content.
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Advertising

PCMA's award-winning magazine is the most-read and respected in the industry.
Choose from premium positions and ad sizes to communicate your message.

Distribution - 92% USA, 3% Canada, 5% International.

MEET R0, CAESARS
LEADING-EDGE  [Neacclen e F{IRUM
INNOVATORS [ s
ON LAIDBACK
BEACHES

MEET

Full Page
Half Page
Third Page

PUSHING BOUNDARIES:
WORLD'S FIRST DOUBLE LEED
PLATINUM CONVENTION CENTRE

WORK WITH US.

il COVERS:

—— ‘ = Inside front,
inside back,
outside back

EVENTS THAT INSPIRE = e € T———
MOMENTS THAT AMAZE. “\botf groups appearstobe data

e Across from
table of contents

Across from
Editor in Chief

Across from
President-CEO

VIDEO ADD ON:
Upgrade your ad by including a video on the digital version of Convene!

View Example.



https://www.convene-digital.org/convene/library/item/may_june_2023/4106841/

Profiles

Work with Convene's team of writers to create custom profiles for your organization.
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Philadelphia : ey

Schy
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City Science Center-incubated businesses. - with the goal

live-work community.

The Brookings Institution has called the city a =

“top knowledge hub in the US and Europe” Much r

of its impressive growth is taking place in West Developme

Philadelphia’s University City neighborhood. 3 :

powened by renowned educational institutions, - L
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Knowledge Economy:
A two-page spread infographic with custom illustrations that showcases a destination’s knowledge, industry

clusters and infrastructure supporting events — as well as its iconic elements, cultural attributes, food scene,
and attractions.

Places & Spaces:
A two-page spread featuring the unique features of your destination, hotel, or venue.

Out & About:

A two-page spread that showcases a destination's neighborhoods in relation to its convention center and
hotel district, brought to life by a custom illustrated map. Emphasis is on the ways attendees can experience
a destination's character, including walkability, public-transit, and more.

Planet & People:
A highly visual, two-page spread infographic telling a destination or venue's sustainability story. The spread is
intended to demonstrate how the organization is a good steward of the community.

Convene on Location:
A Convene writer is hosted on location and writes about the experience from the planner perspective. A six-
page package - can include up to 3 pages of partner advertising.

Event Tech Profile:

A two-page spread featuring the unique features of a platform or digital service, along with quotes/mini case
study from a client, infographic info (like number of events hosted, how many views, etc)), images that convey
specific features, and an easy-to-understand description of benefits.

Leadership Profile:
Leader full page interview with full page ad opposite.

To view examples of each custom profile click on each custom profile.


https://www.convene-digital.org/convene/september_october_2021/MobilePagedReplica.action?pm=2&folio=46#pg48
https://www.convene-digital.org/convene/september_october_2021/MobilePagedReplica.action?pm=2&folio=46#pg48
https://www.convene-digital.org/convene/october_november_december_2020/MobilePagedReplica.action?pm=2&folio=50#pg54
https://www.convene-digital.org/convene/october_november_december_2020/MobilePagedReplica.action?pm=2&folio=50#pg54
https://www.convene-digital.org/convene/september_october_2021/MobilePagedReplica.action?pm=2&folio=34#pg36
https://www.convene-digital.org/convene/september_october_2021/MobilePagedReplica.action?pm=2&folio=34#pg36
https://www.convene-digital.org/convene/november_december_2021/MobilePagedReplica.action?pm=2&folio=46#pg54
https://www.convene-digital.org/convene/november_december_2021/MobilePagedReplica.action?pm=2&folio=80#pg88
https://www.convene-digital.org/convene/march_april_2022/MobilePagedReplica.action?pm=2&folio=36#pg40

Sections

Smart, sophisticated and engaging, Convene special sections are a great way to tell
your organizations story with a combination of advertising and advertorial content.

IPONLORED CONTENT
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Available Sizes Include
Half Page Horizontal

(Y2 page horizontal ad +

Y2 page advertorial)

Full Page
(1 full page ad +
1 full page advertorial)

Two Page Spread
(2-page ad +
2-page advertorial)

Advertorial Page Includes
Main story

Crafted by a PCMA

writer with your input

Photographs
One or more high resolution
images accompanied by captions

Off the Top
You choose key facts, such as stats
and contact information

L IVE FOR.#
TIFE BEVAND. .
LANYA

Il

I

S

COLUMBUS

ek mtetleis il LIVE FORWARD

Plus Three Add-Ons

Don't Miss
\¥hat to see and do

Who Knew?
Interesting tidbit

In Other Words
A quote you would
like to share

Local Flavor
Food-related item

Coming Soon
Events on the calendar

And One More Thing
A catch-all category

Protocol
Relevant info on travel

Access
How you get there;
flight availability
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Align with PCMA — the world’s largest,
most respected and most recognize’i -3
network of business events strategists.

OPPORTUNITIES INCLUDE:

Lead Generation

High-Impact Advertising & Retargeting
Brand Engagement
Events




Web Banners * Retargeting

Be top-of-mind by positioning your organization on PCMA.ORG

WEB BANNER OPPORTUNITIES:

Homepage Top Pushdown
Homepage Interstitial
Homepage Anchor
Run-of-Site Top Pushdown

Run-of-Site Anchor

- @VG360

Full Service Venae Management

4

The #1 platform for business
event professionals

Bt YO et POMA memibeers b today 10 plug s unlimered
sndustry oonneciions and priceless career benefiss.

PCMA memberships build sty psan
careers and community

We manage
10 DIVERSE VENUES
CONVENTION CENTERS

MEETING ROOMS
7M SQ. FT. SPACE

CONMMECT ATTEMD LEARN

Stay Connocted Stay Engaged Stay Educatod

—

WHERE MATCHING LANYARDS +°-
ARE WORN PROUDLY ——

LA R

CONYIMEMAGATISI CIMA ELI  PCMA FOUMDATION  ABOUT 0 BUSIHESS WTTH FOMA APAL  EMEA  LATAM

WEREPCML

COHNECT ATTEND LEARM

) AsemT O SR

Catatym

We connect, educate, & inspire business
event professionals.



E-Newsletters

Showcase your banners in PCMA'’s daily and weekly e-newsletters.

E-NEWSLETTER CONTENT SCHEDULE CIRCULATION OPEN RATE

ThisWeek All things PCMA as well as the latest Weekly o

@PCMA industry wide news and developments. (Tue) 15,500 22%
Designed to help readers brush up on Weekly

The Raise their skills and search for career Thu 7,500 26%

opportunities. u
News Breaking.new.s in the meetings industry Daily o

. featuring six news items from the (Mon-Fri) 11,000 25/0

Junkie previous 24 hours. on-rri




E-Newsletters - Regional
EMEA Connect Newsletter

It has been a monumeantal month hare at
PCMA EMEA. We are pleased 1o share with
you the best of Convening EMEA 2021.

To explore or relive check out our highlight

album, Don't be afraid to share on social
using #ConveningEMEA #PCMAEMEA

o —————— e ——— % ™

GET TO KNOW VISIT FLANDERS

EMEA Connect 600x200 high resolution lead image story & supporting
Newsletter: copy maximum 75 words & a supporting link to Bi-Monthly
Banner advertiser's website.
EMEA Connect 240x135 high resolution lead image story & supporting
Newsletter: copy maximum 26 words including title & a supporting Bi-Monthly
In-Story link to advertiser's website.
EMEA Connect

185x185 high resolution image, short 2 word title for

Newsletter: CTA Button & a supporting link to advertiser's website.

Reel

Bi-Monthly




E-Newsletters - Regional
APAC Exchange Newsletter

pcma Exchange

Welcome to the first edition of Exchange, the monthly newsletber
dedicated to the APAC Business Events Community.

Editor’s Note: You arg

Iike? When will it come back and how? What do we need o succeed and
what does the future of the industry look like?

m and how our global
e huimsan

connechons our world so badly needs.”

The Compass results offer a realistic and scbering at Smes look at recovery
scenanios. The results can be summarised into the following

AStrategy
for Recovery

APAC Exchange 600x200 high resolution lead image with link to .
Newsletter: . ) Bi-Monthly
advertiser's website.
Top Banner
APAC Exchange 240x135 high resolution image with supporting
Newsletter: copy maximum 26 words including title and a Bi-Monthly
Sponsored Content supporting link to advertiser's website.
APAC Exchange 600x100 high resolution banner with link to .
Newsletter: . ) Bi-Monthly
. advertiser's website
Interstitial Banner
APAC Exchange 600x100 high resolution banner with link to .
Newsletter: . ) Bi-Monthly
advertiser's website
Anchor Banner




E-Newsletters - Regional
LATAM CONECTA Newsletter

ewsletter de la comunidad PCMA en Latinoa
litira conectar con otros colegas quienes con
pfesional en los siguientes articulos. Entératey
ias & tendencias en la region, asi como de lo
sumaran a tu desarrollo profesional

PCMA y estas interesado en compartir tu ex
lculos? Contactanos via email a pcma.latam

LATAM CONECTA 600x200 high resolution lead image with link to .
Newsletter: . ) Bi-Monthly
advertiser's website.
Top Banner
LATAM CONECTA 240x135 high resolution image with supporting
Newsletter: copy maximum 26 words including title and a Bi-Monthly
Sponsored Content supporting link to advertiser's website.
LATAM CONECTA 600x100 high resolution banner with link to .
Newsletter: . ) Bi-Monthly
. advertiser's website
Interstitial Banner
LATAM CONECTA 600x100 high resolution banner with link to .
Newsletter: . ) Bi-Monthly
advertiser's website
Anchor Banner




Engage

The formula for multichannel content marketing.

Reach your online audience

N

@ PCMA

Greater Fort Lauderdale is an ideal destination for doing business, and there are new reasons why
it should top the list for your next meeting or convention

where they scroll.

Target

highly qualified PCMA audience
based on geographic and
demographic information

Reach

the targeted PCMA audience on
Social Media (Facebook,
Messenger, Instagram),

third party websites and

apps via ad networks,

and email

PCMA Writer
provides high-quality,
turn-key content solutions

Segment

relevant messaging
and creative to
best align with

your audience

and Restaurants
© 27
™ Like

() Comment

Elevate Your Meeting With Greater Fort Lauderdale’s New Hotels

T TR

Learn more

/> Share

UNFORGETTABLE MEETINGS &
BETWEEMN-THE-SESSIOMNS EXPERIEMCES

1000

350000 238
35000

uare feet days

[ -HHB '
= QEHEE :
1,000 350,000 2d38

rooms square feet ays

L 1]

More than ever, planners are looking for outdoor spaces,
creative team-busikding activities, and offerings that inspire
attendees during the conference and in their free time.

] .
47 L o 20+
miles | A f craft breweries
f_‘n--'.. T

TOP 5 REASONS TO MEET IN CANADA

1 The Great Outdoars
E wh

g -

2 Next-Generation Innavation
Cruid _— .

Aty bty s it £OmTROH? SIANT plam P e g ith
Diestination Canada Busieass Everts.




Native Advertising

A blend of journalism and promotional materials.
Sponsored Content is an organic extension of user.

Work with the Convene editorial team to develop
content and focus on topics that align with advertiser
goals and are educational for the audience.

Full article
on pcma.org

BUSINEssS

Earn an incentive of up to $10 per reom night. (L) I

COMVINE MASATIME  EIMA LI PCMAFOUNBATION ABSUT DO BUSSESS WETH FCMA aac  mmis  Latas (om0 siascs

CON’{EC? i-'I'lI'IND IJAI-“I- ok PO

Article in ThisWeek@PCMA
on Tuesday (17,000)

How Tourisme Montréal Helped AIDS Conference

. . . Reach Its Full Potential
Article in News Junkie

two times during first
week of placement
(12,500 per eNewsletter)

Lives on pcma.org
for 12 months

Digital banner takeover
onh webpage

Retargeting banners B e L et Lol e L
to drive to
webpage article

I
Booking with us
;eaily pays off!

Earn an incentive
of up to $10
per rocm night.
BUEINESS

BVENTS [
MOnTreas

Click to view an archive of sponsored content articles.


https://www.pcma.org/category/convene/sponsored-content/

Events Media

Engage face-to-face and digitally with PCMA event
attendees through a variety of high-impact event media.

Event media opportunities are available
at the following annual events:

PCMA THE

edVUcon Br VLS

powered by
DETROIT | JUNE 23-26, 2024  un

5
SINGAPORE | MARIN

convenlng CONVENING "MEA
Leaders -

2024 | SAN DIEGO | JANUARY 7 - 10

Opportunities for
event media include:

E-Dailies

Attendee E-newsletter

Mobile App Banners

Onsite Branding Opportunities




Convene Podcast

A fresh take on the business events industry.

The award-winning
PCMA Convene
Podcast

convene ] is back with new

ISR O _
; episodes.

One
sponsor per week PCMA
Convene
convene Podcast
Two PODCAST .
sponsor mentions: host-read ads
or dynamically inserted pre- TR
recorded ads produced by your [ Following | [ B}
team
ol Imvtre = Convans Podeast
Four
episodes: Intro, Series, Article, Spiine
News Junkie — Take Aways I Al spisodes - Newaest
Appears In

pre-roll (at the beginning) or post-
roll (at the end) of the show




pcma

Advertising Pricing
and Editorial Calendar



Pricing Chart | PRINT

ADVERTISING

RUN OF BOOK 1X NET RATE 3XNET RATE 6XNET RATE
2 Page Spread $15,500 $15,035 $13,950
Full Page $10,000 $9,700 $9,500
2/3Page $8,600 $8,342 $8,170
1/2 Page Spread $11,300 $10,961 $10,735
1/2 Page Island $8,500 $8,245 $8,075
1/2 Page Horizontal $8,050 $7.809 $7,648
1/3 Page $6,500 $6,305 $6,175
Digital Edition Video $1,500

For quarter page rates and availability, please inquire with your business
development director.

HIGH IMPACT POSITIONS NET RATE

Front Cover - Post It Note $27,600

Front Cover - French Doors $35,200

Bellyband (one-sided/printed by PCMA) $32,500 1 ‘ Y ; / Y. (k
Reverse Cover $34,500 =

\ How
\ e
| Weiing

/
/

PREMIUM POSITIONS NET RATE

Inside Front Cover $12,500
Inside Front Spread $19,850
Outside Back Cover $12,500
Inside Back Cover $11,500
Across from President/CEO $11,500
Across from Editor $11,500
Across from Table of Contents $11,500
Across from Table of Contents 2 $11,500
Before Plenary $16,180
CUSTOM PUBLISHING NET RATE/ NET RATE/CUSTOM
INSERT/SUPPLEMENTAL PROVIDED INSERT PUBLISHING & PRINTING
4-Page Insert $15,500 $22,100
8-Page Insert $20,000 $32,100
12-Page Insert $24,000 $42,400
See SPECS HERE

All rates noted are net and in $USD.
Subject to availability at the time of booking.


https://www.pcma.org/advertise-sponsorship/#specs

Pricing Chart | PRINT

Two Page Spead + Two Page Editorial $17,050 $16,539 $15,345

Full Page Ad + Full Page Editorial $11,000 $10,670 $10,450

Half Page Horizontal Ad + Half Page

Editorial $8,855 $8,589 $8,412

Knowledge Economy $15,000

Planet + People $14,500

Places + Spaces $14,500

Out & About $14,500

Leadership Profile $11,000

Case Study Profile (Supplied by Advertiser) $11,000

Convene On Location $27,500*

Event Tech Profile $14,500

*Editor Travel Expenses (airfare, lodging, meals, transportation) are extra.

See SPECS HERE

outand about

- - ndy has been named USA Today's “Na. 1 Canvention City
Indla na OI IS in the LS. but this isn’t a city that rests onits lourcls,
Blustration by Shaw Niclsen There is $1.7 billion in tourism-related development
currently in the works — clearly visible in the expansions,
new builds, renovations, and enhancements to gathering
nrens, green spaces, and tourist attractions md every
turn, With so many exciting new offerings on tap, Indy has
more possibilities than ever for event organizers to explore
for their groups. To learn more, go to Vi i

.
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All rates noted are net and in $USD.
Subject to availability at the time of booking.



https://www.pcma.org/advertise-sponsorship/#specs

PCMA

convene

EDITORIAL CALENDAR 2024

36,000 subscribers +

each issue distributed via email @ 20,000+

WITHIN WITHIN BONUS
SPECIAL SECTIONS
2024  FEATUREARTICLES =~ ifPagead DISTRIBUTION* DEADLINES
Full or Half Page ad within . Y
AND matching editorial
CONVENTION CONNECTIONS s L .y
. Special Two-page Editorial Profile pace close: 12/01/2023
IJS::S ARY/ PCMA CL24 RECAP (nF:, ad) Pag Cl'z4. ReCap Material close: 12/29/2023
FEBRUARY MEDICAL MEETINGS (Digital Only) PUBLISHES: 2/07/2024
NORTHWEST US
THE TOP TEN REASONS TO
e HOTEL UPDATE MEET IN... Space close: 2/01/2024
MARCH/ SOUTHEAST US Showease Material close: 3/01/2024
APRIL EVENT TECHNOLOGY PUBLISHES: 4/05/2024
SUSTAINABILITY
NORTHEAST US
TECH & EVENT SOLUTIONS
Issue: DMO/CVB UPDATE Space close: 4/01/2024
MAY/ PCMA 2024 RESORT, GOLF & SPA MEETINGS EduCon Material close: 5/01/2024
JUNE
EDUCON PREVIEW .
DESTINATION SPOTLIGHT PUBLISHES: 6/06/2024
Special Two-page Editorial Profile
(no ad)
DIGITAL ONLY Special Digital Edition - EduCon 2024 ReCap - PENDING
Issue: TBD TBD TBD
Issue: CORPORATE MEETINGS CONVENTION CENTERS/
UNIQUE VENUES .
JULY/ AN YNV Space close: 5/31/2024
AUGUST MEDICAL MEETINGS CEMA Annual  Material close: 7/01/2024
N (Digital Only)  pypy 1sHES: 8./06./2024
ALSOIN PCMA ANNUAL DIRECTORY PCMA ANNUAL DIRECTORY
THIS ISSUE: IS THE REVERSE BACK COVER OF EVENT DESTINATIONS, *
VENUES, AND TECHNOLOGY ANNUAL DIRECTORY DIGITAL EDITION INCLUDES:
230,000 RETARGETING IMPRESSIONS
INCENTIVE MEETINGS
Issue: CONVENTION CENTERS MEXICO, CARIBBEAN and S
(S)IE:F;_'I'OE;IE%ER/ GLOBAL MEETINGS —_— IMEX America  Material close: 8/30/2024
ANNUAL SALARY RESEARCH SOUTHWEST US PUBLISHES: 10/3/2024
GAMING DESTINATIONS
ANNUAL MEETINGS CULTURAL CAPITAL Space close: 9/16/2024
Issue: INDUSTRY FORECAST Material close: 10/15/2024
NOVEMBER RENOVATIONS, EXPANSIONS, .
MEETINGS MARKET SURVEY  NEW BUILDINGS PUBLISHES: 11/15/2024
X CANADA : Space close: 10/08/2024
Issue: PCMA 2025 CONVENING Convening Material close: 11/08/2024
DECEMBER | EADERS PREVIEW EMEA Leaders 2025

PUBLISHES: 12/13/2024

*Bonus distribution either digital and/or print



https://www.convene-digital.org/convene/library/page/january_february_2023/80/
https://www.convene-digital.org/convene/library/page/march_april_2023/68/
https://www.convene-digital.org/convene/library/page/march_april_2023/68/
https://www.convene-digital.org/convene/library/page/may_june_2023/97/
https://www.convene-digital.org/convene/july_august_2021/MobilePagedReplica.action?pm=2&folio=68#pg70
https://www.convene-digital.org/convene/july_august_2021/MobilePagedReplica.action?pm=2&folio=68#pg70
https://www.convene-digital.org/convene/library/page/july_august_directory_2023/Cover/
https://www.convene-digital.org/convene/august_directory_2022/MobilePagedReplica.action?pm=2&folio=2#pg4
https://www.convene-digital.org/convene/august_directory_2022/MobilePagedReplica.action?pm=2&folio=2#pg4
https://www.convene-digital.org/convene/september_october_2021/MobilePagedReplica.action?pm=2&folio=90#pg92
https://www.convene-digital.org/convene/library/page/december_2019/106/
https://www.convene-digital.org/convene/library/page/december_2019/106/
https://www.convene-digital.org/convene/library/page/november_2022/87/
https://www.convene-digital.org/convene/library/page/november_2022/87/
https://www.convene-digital.org/convene/library/page/november_2022/82/
https://www.convene-digital.org/convene/library/page/november_2022/82/
https://www.convene-digital.org/convene/december_2022/MobilePagedReplica.action?pm=2&folio=86#pg94
https://www.convene-digital.org/convene/october_2022/MobilePagedReplica.action?pm=2&folio=74#pg78

Pricing Chart | DIGITAL

ADVERTISING
CONVENE SCHEDULE NET RATE
PODCAST Weekly $1,500 Chi
Homepage Top Pushdown $8,500
Homepage Interstitial $6,500
Homepage Anchor $4,500
Run-of-Site Top Pushdown $7,500
Run-of-Site Anchor Leaderboard $4,500
50,000 Impressions $1,500 The city’s vibrant
" neighborhoods offer so
100,000 Impressions $2,500 much more than just a place
200,000 Impressions $4,000 to do business.
300,000 Impressions $5,000
Video Retargeting - 30,000 Impressions $3,000
E-NEWSLETTERS SCHEDULE BANNERS NET RATE
ThisWeek@PCMA Weekly-Tuesday Top | Interstitial | Anchor $3,250 | $2,500 | $1,375
News Junkie Daily-Monday-Friday Top | Anchor $4,000 | $1,375
The Raise Weekly-Thursday Top | Interstitial | Anchor $2,500 | $2,000 | $1,250
EMEA Connect Bi-Monthly Top | In-Story | Reel $1,500 | $1,000 | $500
APAC Exchange Bi-Monthly Top | Sponsored Content | Interstitial | Anchor | $1,500 | $1,200 | $850 | $650
LATAM CONECTA Bi-Monthly Top | Sponsored Content | Interstitial | Anchor | $1,500 | $1,200 | $850 | $650
Convene Digital Edition | Bi-Monthly Top $3,000
Engage Article + Graphic $4,500 $8,000 $10,500 $10,500 30 Days - 60,000
Listicle $4,500 $8,000 $10,500 $10,500 60 Days - 120,000
Infographic $4,500 $8,000 $10,500 $10,500 90 Days - 180,000
Video $4,500 $8,000 $10,500 $10,500 National - 215,000
Native Sponsored. Content + . $9.500
300,000 Retargeting Impressions
See SPECS HERE

All rates noted are net and in $USD.
Subject to availability at the time of booking.


https://www.pcma.org/advertise-sponsorship/#specs

Other Ways to Work With PCMA

Get Involved

OPPORTUNITIES BEYOND MEDIA SOLUTIONS

00 ¢
7Y\
Meet Face-To-Face
PCMA EVENTS

Additional events include, Visionary Awards, EduCon,
Convening EMEA, Convening Asia Pacific and more.

Create omni channel content and advertising campaigns
MEDIA SOLUTIONS
Advertise with Convene Magazine, our award-winning publication
through print and digital advertising and content campaigns. Keep your
brand in front of PCMA's highly engaged audience of 36,000 readers.

oz

Lead as a PCMA Partner
PARTNERSHIP PROGRAM
PCMA's Partnership Program is based on developing strategic relationships
with organizations that are aligned with PCMA's Mission and Vision.
Partners leverage PCMA's portfolio of face-to-face events, thought leadership
platforms, and exclusive member programs. This exposure gives partnering
organizations priority access to the PCMA community of event strategist leaders.

Align with thought leadership by funding industry insights
RESEARCH
Align with PCMA's thought leadership by funding upcoming research projects.

¥

Support the business events community
PCMA FOUNDATION
The road to greatness is not always paved with equal opportunity. The PCMA Foundation's
aim is for our community to own that road for the meetings and business events industry.
Help us support educational scholarships for promising individuals and fund critical
projects to lead this great industry into an incredible future.



Contact Us

Thank you for your interest PCMA’s media solutions. We look forward to
building a package that aligns with your strategic initiatives and ROl objectives.

Meet the Team

Mary Lynn Novelli, CMP Katie Morrison Claudia Urrutia, CMP

Strategic Business Development Strategic Business Development Strategic Business Development
Director - Partners Director - Canada, East Coast USA Director - West Coast USA, Caribbean
+1 312-423-7212 +1 312-423-7256 +1 312-423-7257

mnovelli@pcma.org kmorrison@pcma.org currutia@pcma.org

Jaimé Bennett Susan Ayala Florence Chua

Managing Director - Business Development Managing Director -

EMEA Coordinator - LATAM APAC

+44(0)7803 212100 +57 3016481694 +65 9104 7195
jbennett@pcma.org sayala@pcma.org fchua@pcma.org

Meredith Rollins Marco Bloemendaal

Chief Community Officer, PCMA & Exec. Director, PCMA Foundation Global VP, Business Development

+1 312-423-7218 | MRollins@pcma.org +1 312-423-7240 | mbloemendaal@pcma.org

Convene Production * Circulation

Kathleen Mulvihill Alexandra Gliga
Print Advertising and Office Manager Digital Advertising and Business Services Associate
+1 312-423-7236 | kmulvihill@pcma.org +1 312-423-7291 | agliga@pcma.org


mailto:mnovelli@pcma.org
mailto:kmorrison@pcma.org
mailto:sayala@pcma.org
tel:+44(0)7803%20212100
mailto:jbennett@pcma.org
mailto:currutia@pcma.org
mailto:fchua@pcma.org

