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Editorial Team

Michelle Russgdt,in Chief

Michelle joined Convene in 2003 and has overseen the growth of the magazine to a monthlyanardy

print and digital publication. She has more than 30 years of experience as an editor and writer, and begat
her career as a nonfiction book editor at Random House. Prior to joining Convene, Michelle served as ed
for variety of trade publications and websites in such industries as commercial real estate and food and d
retailing

Chris Dums@gutive Editor

Chris wants to make it clear he is not a comic book collector, he just enjoys buyirepdintjthem. He is
responsible for helping run the team that produces the awatdningmonthly magazineConvena
shaping coverage, following trends, and editing and wrisirigclesabout the meetings and conventions
industry, with an emphasis on new ideas andovativepractices

Barbara Palsior Editor, Director of Online Content

Barbara once held hands with former Secretary of State George Shultz and sang "We Shall Overcome." (
her about it somdime.) She has a special interest in the intersection of the meeting industry with
technology, as well as economic and environmental sustainability issues

Corin Hirs&dspciate Editor

Corinspentsevera@ S N& |a | F22R YR RNAYyla oNAGSNI AYy b
eventsf&b® { KSQ&a &aLISyid KSNI SyidANB OFNBSN Sy3dl ISR Ay
~ publications, and recently published her first book, on coleefaldrinks. Consequently, she makes a mean
Rattle-Skull, and holds an arcane but hdaight wine credential called the WSET Level 3. Find her on
Twitter and Instagram at @tesupper

Kate Mulcromre Editor

Kate Mulcrone has been writing about the meetings and events industry since 2010 and loves all things
digital. She still has a soft spot for print though, owrengry Szechuan cookbook printed in EngMghen

she's not busy updating the Convene website you can find her on Twitter, Google+, or PCMA's very own
Catalyst forum

2014
V All-Media Contest (Association TRENDS): Gold for Monthly Professional Society M@&gziember 2014)

2013

V TabbieAwards (Trade Association Business Publications International): Top 25 (#5) for Best Single Issue (Ju
2012); Top 25 (#21) for Feature Article ("Return of the Ribbon," Sept 2012)

V EXCEL Awards (Association Media & Publishing): Silver for Feature Article ("Return of the Ribbon," Sept
2012)

V All-Media Contest (Association TRENDS): Silver for Monthly Professional Society Magazine (April 2013

2012

V All-Media Contest (Association TRENDS): Gold for Monthly Professional Society Magazine (August 2012)
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Digital Traffic Patterns

V 92%o0f our audience engages RHCMA.org
V Over100,000 Sessions/Visitsith over65,000Usergmonth
V Over250,000 Sitewvide pageviewsper month

V Visitorson average vis#-pages per visinandspend over 3minuteson
the site

V TheDigital Edition oConveneverages ovet,500 Visits with 1,000
Unique Visitors over35,000 pageviews, visiting 23+ pages per visit,
spending 8minutes readingConvene

V Run of site banner ads yield on average @000 banner impressions
per banner per monthn all positions.Homepage exclusive banner on
average over 20,000 banner impressions and Homepage side banner a
yield more than 5,00(banner impressions per banner per month.

PCMA.org Website Traffic

ENewsletter Traffic

PCMA News Junk ThisWeek@PCM Convene@PCMA
Daily, Morezgyay Weekly, Tuesdays Monthly

Distribution: Distribution: Distribution:

14,000+members and 13,500+members and 26,000+members,
~customers  customers  customersandreaders =

21%open rate 20%open rate 17%open rate

31%click rate 30%click rate 15%click rate

e
CareerCenter@PCI Global Insights Virtual Edge Insig
Monthly Quarterly Quarterly

Distribution: Distribution: Distribution:
13,500F members and 5,500+members and 6,500+ customers
customers customers
24%open rate 28%open rate 13%open rate
34%click rate 14%click rate 17%click rate

For more information, visibcma.org/advertise
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Online Habits

Use the internet more
than 12 hours/week

Use the internet more
than 20 hours/week

V In addition to the above, up to 30% of internet
Use an iPad/tablet for work usage is at home and another 30% on the go
(December 2012 Convene Read@amel)

Top online activities include:

V 94.50/0email

Mobile Device
V 60.60/0read online magazines/journals

V 86%use mobile
\/ 58.5%0research destinations, hotels and venues internet

V 53 1O/Oresearch vendors and partners V 50%iPad/table
V 48 1O/Onetwork online with others V 39%iPhone

V 22%Blackberr

Social A V 21%aAndroid
Media 4

86(ywse social media

26%participate in
industry specific networks

83.7%LinkedIn 15.3%Google+
70.3%Facebook 10.1%Pinterest
33%Twitter 9.4%Yelp
21.9%YouTube 8. 9%Foursquar Content Engagement

V 73% Commentators

V 69% Sharers

V 45% Curators

V 31% Creators

For more information, visibcma.org/advertise
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About....

Convemea gazine I s where you fi nct

Here youdl!l | coahers whao hi sfelnu e@mc & etch &ii 10 n

CORPORATE MEETINGS p 53 CMP SERIES p 61 BOOKINGS p. 77

Our readers traverse across all the segments you most 8 Gichais Kill Powerpoint?  Thanks, Giving
want to reach. From Association to Corporate, Trade Sh n
to Independent they represent a wide and diverse
professional spectrum LINE RdzOAYy 3 &az2yYsS
largest educational and medical meetings, global
exhibitions, and corporate events, while still managing

multitudes of smaller meetings

Their time is precious, and they are selective in their
reading choices.

The status quo is no longer acceptable for their meeting

They are passionat€onvendoyalists because they are |
relentlessly seeking to innovate, and pushing themselve§
think differently about meetings through insights from |
practitioners and thought leaders both inside and outsides
our industry.

LT e2dz FNB (KS FdzidzZNB 27
found inConvene

Booth 'NEZ

Great exhibit design means

customization, ibility,
x and en, t. Walls?
- Notso, . p.42

3
m Builda

OUR DIFFERENTIATORS:

U Thequality, breadth, and accessibility of our educational contenshowcasing the higlevel
education and innovative thinking PCMA is known for.

I Theplace where innovative meeting professionals share their best ideas to execute suco
and revolutionary events.

I Thego-to resource with the highest ratio of decisionakers and influencers who determine
meeting destinations and services.

I Areadership with the greatest experience in the meetings industry across all sectors.

I Theonly industry publication that meeting professionals can read every month to earn cr
for the CMP credential.

For more information, visibcma.org/advertise
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Convez@15 Editorial Calendar

JANUARY

FEBRUARY

MARCH

APRIL

MAY

JUNE

JULY

AUGUST

THE ANNUAL
DIRECTORY

Space 10/13/14
Editorial 10/31/14
Material 11/14/14

Space 12/1/14
Editorial 12/15/14
Material 1/2/15

Space 1/2/15
Editorial 1/15/15
Material 2/2/15

Space 2/2/15
Editorial 2/16/15
Material 3/2/15

Space 3/2/15
Editorial 3/16/15
Material 4/1/15

Space 4/1/15
Editorial 4/15/15
Material 5/1/15

Space 5/1/15
Editorial 5/15/15
Material 6/1/15

Space 6/1/15
Editorial 6/15/15
Material 7/1/15

Space 6/1/15
Editorial 6/15/15
Material 7/1/15

MEDICAL MEETINGS LEADERSHIP PROFILES

PCMA CONVENING LEADE
HIGHLIGHTS
SECONDIER CITIES

CONVENTION CONNECTIC
Two-page editorial profile

ANNUAL MEETINGS MARK FLORIDA

RESEARCH WACVB

HOTEL UPDATE THE NEW DMO
LAS VEGAS

MEDICAL MEETINGS

DMO/CVB UPDATE
PCMAEDUCATION
CONFERENEREVIEW

ANNUAL SALARY RESEAR!

CITYFILESOnhepageprofile
GAMING DESTINATIONS

RESORT, GOLF & SPA
MEETINGS

EXHIBITIONS INNOVATIVE CENTERS &

UNIQUE VENUES
CORPORATE MEETINGS

a.9{¢ Lb {I h2

SECONDIER CITIES

MEDICAL MEETINGS

{AdGSa IyR /AGASaz /SyiSNa
82dz2NJ A02NE Ay 6KIGQA ySgo
business meetings and eveli®olybagged with August)

y
R

I.
by

CSPI, Destinations
Showcase DC

CSPI, Destinations
Showcase DC

ASAE, DMAI

ASAE Springtime,
SISO

DMAI, ECEF, IMEX

AIBTM, FICP, PCM£
Education
Conference

DMAI, MPI WEC,
GBTA, CESSE, PCN\
Global Summit

ASAE

ASAE, IMEX Americ
EIBTM, PCMA
Convening Leaders

SEPTEMBER

OCTOBER

NOVEMBER

DECEMBER

EVERY ISSUE
ADVERTISING
FEATURES

Space 7/1/15
Editorial 7/15/15
Material 8/3/15

Space 8/3/15
Editorial 8/14/15
Material 9/1/15

Space 9/1/15
Editorial 9/15/15
Material 10/1/15

Space 10/1/15
Editorial 10/15/15
Material 11/2/15

Per issue deadlines
above

GLOBAL MEETINGS EMERGING DESTINATIONS
INDEPENDENT MEETING
PLANNING

CONVENTION CENTERS
MEDICAL MEETINGS

INCENTIVE MEETINGS

ANNUAL MEETINGS & RENOVATIONS, EXPANSIC
TECHNOLOGY INDUSTRY NEW BUILDINGS
FORECAST

2016PCMACONVENING
LEADERBREVIEW

CONVENE ON LOCATION 6-Page ad/editorial feature
URBAN PLANNER Special feature spread

IMEX America,
EIBTM, SISO, PCM!/
GloPro, ICCA, SITE

IMEX America,
PCMAGIoPrg
WACVB

Holiday Showcase,
EIBTM, IAEE

PCMA Convening
Leaders, Holiday
Showcase

Dependent on issue
above

| 1t t 9 pOnepage snapshot

211 ¢0Qf

For more information, visibcma.org/advertise
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CirculatidReadership & BPA Data

92%0prefer to read ConyeiTg in
howevalmo&/%have a growing interest in reading Cgowdigéadly the

V 90%nd it useful to their role and helps then
strategically and creatively about theargaaizistemy

V 74%eaders familiawadsproducts,

services, destinations and venues V 83)/0believe it has high editorial content com
other induginplications

n
v7@/0believe itds the b

global business perspective

V 300/@espond to advertising in Conv

For more information, visibcma.org/advertise




