


Editorial Team
Michelle Russell, Editor in Chief
Michelle joined Convene in 2003 and has overseen the growth of the magazine to a monthly award-winning 
print and digital publication. She has more than 30 years of experience as an editor and writer, and began 
her career as a nonfiction book editor at Random House. Prior to joining Convene, Michelle served as editor 
for variety of trade publications and websites in such industries as commercial real estate and food and drug 
retailing.

Chris Durso, Executive Editor
Chris wants to make it clear he is not a comic book collector, he just enjoys buying and reading them. He is 
responsible for helping run the team that produces the award-winning monthly magazine,Conveneτ
shaping coverage, following trends, and editing and writing articles about the meetings and conventions 
industry, with an emphasis on new ideas and innovative practices.

Barbara Palmer, Senior Editor, Director of Online Content
Barbara once held hands with former Secretary of State George Shultz and sang "We Shall Overcome." (Ask 
her about it some time.) She has a special interest in the intersection of the meeting industry with 
technology, as well as economic and environmental sustainability issues.

Corin Hirsch, Associate Editor
Corinspent several ȅŜŀǊǎ ŀǎ ŀ ŦƻƻŘ ŀƴŘ ŘǊƛƴƪǎ ǿǊƛǘŜǊ ƛƴ bŜǿ 9ƴƎƭŀƴŘΣ ŀƴŘ ǎƘŜΩǎ ƛƴǘŜǊŜǎǘŜŘ ƛƴ ŀƭƭ ŀǎǇŜŎǘǎ ƻŦ 
events f&bΦ {ƘŜΩǎ ǎǇŜƴǘ ƘŜǊ ŜƴǘƛǊŜ ŎŀǊŜŜǊ ŜƴƎŀƎŜŘ ƛƴ ǘƘŜ ŘŜǎƛƎƴΣ ŀǊǘ ŘƛǊŜŎǘƛƻƴΣ ǿǊƛǘƛƴƎ ŀƴŘ ŜŘƛǘƛƴƎ ƻŦ 
publications, and recently published her first book, on colonial-era drinks. Consequently, she makes a mean 
Rattle-Skull, and holds an arcane but hard-fought wine credential called the WSET Level 3. Find her on 
Twitter and Instagram at @latesupper.

Kate Mulcrone, Web Editor
Kate Mulcrone has been writing about the meetings and events industry since 2010 and loves all things 
digital. She still has a soft spot for print though, owningevery Szechuan cookbook printed in English.When 
she's not busy updating the Convene website you can find her on Twitter, Google+, or PCMA's very own 
Catalyst forum.

Awards

2014
VAll-Media Contest (Association TRENDS): Gold for Monthly Professional Society Magazine (September 2014)

2013
VTabbieAwards (Trade Association Business Publications International): Top 25 (#5) for Best Single Issue (July 

2012); Top 25 (#21) for Feature Article ("Return of the Ribbon," Sept 2012)
VEXCEL Awards (Association Media & Publishing): Silver for Feature Article ("Return of the Ribbon," Sept 

2012)
VAll-Media Contest (Association TRENDS): Silver for Monthly Professional Society Magazine (April 2013)

2012
VAll-Media Contest (Association TRENDS): Gold for Monthly Professional Society Magazine (August 2012)
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E-Newsletter Traffic

V92%of our audience engages in PCMA.org

VOver 100,000 Sessions/Visitswith over 65,000 Users/month

VOver 250,000 Site-wide page-viewsper month

VVisitors on average visit 4-pages per visitand spend over 3-minuteson 
the site

VThe Digital Edition of Conveneaverages over 1,500 Visits with 1,000 
Unique Visitors, over 35,000 page-views, visiting 23+ pages per visit, 
spending 8-minutes reading Convene

VRun of site banner ads yield on average over 30,000 banner impressions 
per banner per monthin all positions.  Homepage exclusive banner on 
average over 20,000 banner impressions and Homepage side banner ads 
yield more than 5,000banner impressions per banner per month.

PCMA News Junkie
Daily, Monday-Friday

ThisWeek@PCMA
Weekly, Tuesdays

Convene@PCMA
Monthly

CareerCenter@PCMA
Monthly

Global Insights
Quarterly

Virtual Edge Insights
Quarterly

Distribution:

14,000+members and 

customers

21% open rate

31% click rate

Distribution:

13,500+members and 

customers

20% open rate

30% click rate

Distribution:

26,000+members, 

customers and readers

17% open rate

15% click rate

Distribution:

13,500+members and 

customers

24% open rate

34% click rate

Distribution:

5,500+members and 

customers

28% open rate

14% click rate

Distribution:

6,500+ customers

13% open rate

17% click rate

For more information, visit pcma.org/advertise

http://www.pcma.org/advertise


Digital Traffic Patterns
Online Habits

Use an iPad/tablet for work
(December 2012 Convene Reader e-Panel)

47.6%  YES

NO  52.4%

Use the internet more 
than 12 hours/week

Use the internet more 
than 20 hours/week

V In addition to the above, up to 30% of internet 
usage is at home and another 30% on the go

Top online activities include:

V94.5% email

V60.6% read online magazines/journals

V58.5%research destinations, hotels and venues

V53.1%research vendors and partners

V48.1% network online with others

Mobile Devices

V86% use mobile 
internet

V50% iPad/tablet

V39% iPhone

V22% Blackberry

V21%AndroidSocial

Media

83.7% LinkedIn
70.3% Facebook
33% Twitter
21.9% YouTube

15.3% Google+
10.1% Pinterest
9.4% Yelp
8.9% Foursquare

86%use social media

26% participate in 

industry specific networks

Content Engagement:
V73% Commentators
V69% Sharers
V45% Curators
V31% Creators

For more information, visit pcma.org/advertise

http://www.pcma.org/advertise


Convenemagazine is where you find the industryõs elite

Here youõll connect with senior decision-makers who influence their organizationõs daily purchase choices.

Our readers traverse across all the segments you most 
want to reach. From Association to Corporate, Trade Show 
to Independent ςthey represent a wide and diverse 
professional spectrum τǇǊƻŘǳŎƛƴƎ ǎƻƳŜ ƻŦ ǘƘŜ ƛƴŘǳǎǘǊȅΩǎ 
largest educational and medical meetings, global 
exhibitions, and corporate events, while still managing 
multitudes of smaller meetings.

Their time is precious, and they are selective in their 
reading choices. 

The status quo is no longer acceptable for their meetings.

They are passionate Conveneloyalists because they are 
relentlessly seeking to innovate, and pushing themselves to 
think differently about meetings τthrough insights from 
practitioners and thought leaders both inside and outside 
our industry.

LŦ ȅƻǳ ŀǊŜ ǘƘŜ ŦǳǘǳǊŜ ƻŦ ǘƘŜ ƳŜŜǘƛƴƎǎ ƛƴŘǳǎǘǊȅΣ ȅƻǳΩƭƭ ōŜ 
found in Convene.

OUR DIFFERENTIATORS:

ü The quality, breadth, and accessibility of our educational content τshowcasing the high-level 
education and innovative thinking PCMA is known for.

ü The place where innovative meeting professionals share their best ideas to execute successful 
and revolutionary events.

ü The go-to resource with the highest ratio of decision-makers and influencers who determine 
meeting destinations and services.

üA readership with the greatest experience in the meetings industry across all sectors.

ü The only industry publication that meeting professionals can read every month to earn credit 
for the CMP credential.

About Convene

For more information, visit pcma.org/advertise

http://www.pcma.org/advertise


Convene 2015 Editorial Calendar
2015 ISSUES DEADLINE EDITORIAL FEATURE SPECIAL SECTIONS

(Ad page plus matching editorial 

unless otherwise noted)

BONUS 

DISTRIBUTION

JANUARY Space 10/13/14

Editorial 10/31/14

Material 11/14/14

MEDICAL MEETINGS LEADERSHIP PROFILES CSPI, Destinations 

Showcase DC

FEBRUARY Space 12/1/14

Editorial 12/15/14

Material 1/2/15

PCMA CONVENING LEADERS   

HIGHLIGHTS

SECOND-TIER CITIES

CONVENTION CONNECTIONS
Two-page editorial profile

CSPI, Destinations 

Showcase DC 

MARCH Space 1/2/15

Editorial 1/15/15

Material 2/2/15

ANNUAL MEETINGS MARKET 

RESEARCH

FLORIDA 

WACVB

ASAE, DMAI  

APRIL Space 2/2/15

Editorial 2/16/15

Material 3/2/15

HOTEL UPDATE

MEDICAL MEETINGS

THE NEW DMO

LAS VEGAS 

CITYFILES | One-page profile

ASAE Springtime, 

SISO

MAY Space 3/2/15

Editorial 3/16/15

Material 4/1/15

DMO/CVB UPDATE

PCMA EDUCATION

CONFERENCE PREVIEW

GAMING DESTINATIONS DMAI, ECEF, IMEX 

JUNE Space 4/1/15

Editorial 4/15/15

Material 5/1/15

ANNUAL SALARY RESEARCHRESORT, GOLF & SPA 

MEETINGS

AIBTM, FICP, PCMA 

Education 

Conference 

JULY Space 5/1/15

Editorial 5/15/15

Material 6/1/15

EXHIBITIONS

CORPORATE MEETINGS

INNOVATIVE CENTERS & 

UNIQUE VENUES

DMAI, MPI WEC, 

GBTA, CESSE, PCMA 

Global Summit 

AUGUST Space 6/1/15

Editorial 6/15/15

Material 7/1/15

ά.9{¢ Lb {Ih²έ L{{¦9 

SECOND-TIER CITIES

MEDICAL MEETINGS

ASAE

THE ANNUAL 

DIRECTORY

Space 6/1/15

Editorial 6/15/15

Material 7/1/15

{ƛǘŜǎ ŀƴŘ /ƛǘƛŜǎΣ /ŜƴǘŜǊǎ ŀƴŘ ±ŜƴǳŜǎΣ ¢ŜŎƘƴƻƭƻƎȅΣ {ŜǊǾƛŎŜǎ Χ ǘŜƭƭ 

ȅƻǳǊ ǎǘƻǊȅ ƛƴ ǿƘŀǘΩǎ ƴŜǿ ŀƴŘ ǿƘŀǘ ȅƻǳ ƻŦŦŜǊ ƛƴ ŎǊŜŀǘƛƴƎ ǎǳŎŎŜǎǎŦǳƭ 

business meetings and events (Poly-bagged with August)

ASAE, IMEX America, 

EIBTM, PCMA 

Convening Leaders 

SEPTEMBER Space 7/1/15

Editorial 7/15/15

Material 8/3/15

GLOBAL MEETINGS

INDEPENDENT MEETING 

PLANNING

EMERGING DESTINATIONS IMEX America, 

EIBTM, SISO, PCMA 

GloPro, ICCA, SITE 

OCTOBER Space 8/3/15

Editorial 8/14/15

Material 9/1/15

CONVENTION CENTERS

MEDICAL MEETINGS

INCENTIVE MEETINGS IMEX America, 

PCMA GloPro, 

WACVB 

NOVEMBER Space 9/1/15

Editorial 9/15/15

Material 10/1/15

ANNUAL MEETINGS & 

TECHNOLOGY INDUSTRY 

FORECAST

RENOVATIONS, EXPANSIONS, 

NEW BUILDINGS

Holiday Showcase, 

EIBTM, IAEE 

DECEMBER Space 10/1/15

Editorial 10/15/15

Material 11/2/15

2016 PCMA CONVENING

LEADERS PREVIEW 

PCMA Convening 

Leaders, Holiday 

Showcase 

EVERY ISSUE

ADVERTISING 

FEATURES

Per issue deadlines 

above

CONVENE ON LOCATION

URBAN PLANNER

²I!¢Ω{ I!tt9bLbD Lb Χ

6-Page ad/editorial feature

Special feature spread

One-page snapshot

Dependent on issues 

above 

For more information, visit pcma.org/advertise

http://www.pcma.org/advertise


Circulation ðReadership & BPA Data

35%
Pass along their 
magazine to 5 

other people ςa 
total reach of 

85,000+

89%Planners

11% Suppliers

Monthly 
publication to 

31,400+
qualified readers

23%
are executive level

or C-Suite

18%
are members of

PCMA

92% prefer to read Convene in print, 
however almost 57% have a growing interest in reading Convene on the go digitally

V90% find it useful to their role and helps them think 

strategically and creatively about their events and organization

V83% believe it has high editorial content compared with 

other industry publications

V70% believe itõs the best magazine for innovative ideas and 
global business perspective

V74% Readers familiarizes  with products, 

services, destinations and venues

V30% respond to advertising in Convene

For more information, visit pcma.org/advertise


