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Today’s planners are interested in more than just your destination specs . They 

also want to know about the individuality and attractiveness of your destination, 

its culture and history, and anything else that will help them build attendance and 

offer a unique experience. 

Below is an example of how your two-page profile might be featured:

u��1,000-word overview of your destination, including photos with captions 

and snippets 

u�Callouts of up to five great things in your destination, such as:

•Restaurants and/or up-and-coming chefs	 •Famous or historic hotels

•Attractions, shopping and entertainment	 •Arts districts

•Centers and unique venues			   •Headquartered companies

u�City map pinpointing the location of each highlighted feature 

u�Callout on map of a celebrated event taking place at an exclusive location 

or venue.

ADDED VALUE! 
Urban Planner is also 
posted on the Convene 
Digital Edition

RATES
u$12,460 Gross
u$11,800 Gross for full-page  
advertisers running 3x or 
more

DEADLINE AND  
MATERIAL SUBMISSION
uOne Urban Planner 
destination profile spread is 
available per issue.
uThe profile spread will be 
written by Convene editorial 
staff with direction and 
considerations provided by 
the destination or venue.
uPlease allow a minimum of 
two months to coordinate 
profile content with 
Convene editorial staff.
uSpace deadline based on 
issue date.


